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\/\/HO HERE WE ARE: TWO PROFESSIONALS WHO BELIEVE IN THER LENOM
GREATIVITY, IMAGINATION, STRENGTH 10 DO THE BESTT0 ... /
TWO GONGEPTS THAT BEST REPRESENT

DREAM BI6 T0 MAKE GREAT THINGS HAPPEN.
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ILL BERNBACH (PUBBLIGITARIO)
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FRRUGGIO BUSONI
(PIANISTA E COMPOSITORE)

i} genio & non confeumidmo.
VLADIMIR NABOKOV (SCRITTORE)
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PABLO PICASSO (PITIORE)

Ja vera sconerla non condidle nel Trovane
ncucczt leiiloni, ma nel vedenli con nuci
occhi

MARCEL PROUST (SCRITTORE) l
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WHN/ Ouce upon a line. .

UANDO WE STARTED IN SPRING 2012 AS TTALIANDIPITY STUDIO AND WE GREATED
AMAZING THINGS TOGETHER T0 GREATE AND MAKE ALIVE THE BRAND NEW
GONGEPT-STORE DEDIGATED T0' LTALIAN EXCELLENGES AND LIFESTYLE, T0 A
NEW WAY OF THINKING AND PROMOTING THE MADE IN' TALY ALL OVER
THE WORLD.
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Today, Noverrber 2075 ...

WE MOVE ON AND CREATE A NEW MEDIA CONSULTING
pceney . o CREATIVE FLAR STUDIO

L
S

IEN J Ih\a T WOST FANTRSTIC
S ll [0 TOVe 0
MF\GICM

i =
* THINGS ~ CAN
AND IT ALL STMTS WITH
| - —— hNISf— —







bergamo




DERCHE

e
WHY /

AVENDO ALLE SPALLE UNA VENTENNALE ESPERIENZA A LIVELLO' INTERNAZIONALE IN AMBITO
GOMMERCIALE, DI MARKETING £ DI GOMUNIGAZIONE, ABBIAMO DEGISO DI METTERCI IN'610GO
E DIUNIRE LE FORZE PRESENTANDQCI AL MERGATO INTERNAZIONALE GOME “AGENZIA DI
COMUNICAZIONE, GONSULENZA, IMMAGINE, ORIGINALE, UNICA, PEGULIARE".

OUR
PASSION

MAKES
THE DIFFERENCE

PRIMA DITUTIO UNO STILE DI VIIA,
ECCELLENZA, QUALITA, SERIETA,
UNICITA ED ESCLUSIVITA,

6USTO, ORIGINALITA £ GENIO GREATIVO.
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